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Interesting / Inspiring Content from the Session on Affiliate Marketing
[bookmark: _GoBack]The session was an exceptional learning experience on affiliate marketing. The factors to consider when setting up an affiliate program is one of the most interesting topics I found in the marketing affiliate session. A successful affiliate program requires not only commission rate consideration but also the competitive nature and payments methods. To begin with, the commission rate offered is probably the most vital element to consider before launching an affiliate program. This is vital, especially if money is the criteria behind an individual decision to be an affiliate marketer. 
Different affiliate programs offer different commission rates. From the affiliate session, I have learned that the higher the commission rate, the more an individual can earn per conversion. Thus, an affiliate program to adopt ought to have a high conversion rate. The competitive nature of the program is another consideration. Comprehensive research regarding competitors is crucial in order to know whether the competitors are using a network or software. It is important to consider all the available options and choose the one that suits a person. In an era of vast technology and rapid communication, online customers are unlikely to buy anything from a marketer who is non-competitive.
The mode of payments is another essential consideration before launching a marketing program. The payment structure, methods, and frequency of payment, whether weekly or monthly, determine a program's success. As such, one has to decide how often they pay employees and know when to refund and give bonuses. In case of a shortage of funds, a marketer ought to choose an affiliate program that settles pending payments quickly. I have learned that most international affiliate programs do not have PayPal accounts. The main payments methods to consider include wire transfer as well as store credits. Therefore, one should consider incorporating the above primary methods of payments.
